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The Joint Council for Cosmetic Practitioners (JCCP) is a representative organisation
that manages the PSA approved JCCP Practitioner Register and associated

comp etencies/standards for its registrants , which include Medical Practitioners,
Registered Nurses, Dentists, Dental Therapists, Dental Hygienists, Pharmacists,
Physiotherapists (and other designated HCPC registered Allied Health Care
Professions) and Beauty Therapists (undertaking up to Level 5 Treatments) who
undertake cosmetic treatments and Hair Restoration Surgery (for suitably qualified
doctors only). It is a requirement for ad mission to the Joint Council for Cosmetic
Practitioners Register that this policy is taken into consideration by the Registrant.

1. Advertising and promotion of Aesthetic Cosmetic Treatments

The JCCP recognises that advertising and promotion of the services offered by
cosmetic treatment injectable providers is a legitimate and reasonable business
practice as a means of creating public awareness about the services available and the
attributes of the provider. It also recognises that it is an imp ortant tool for enabling
providers to differentiate themselves from their competitors and for developing their
businesses. This is in common with providers in other service businesses. The primary
reason for advertising is to inform patients/clients and potential patients/clients. In the
UK, guidance on advertising practice is given by The Committees of Advertising
Practice (CAP and BCAP) which author two Codes with which ads in both non-
broadcast and broadcast media must comply.

Non-broadcast Code. The UK Code of Non-broadcast Advertising and Direct &
Promotional Marketing (CAP Code) is the rule book for non-broad cast ad vertisements,
promotional marketing and direct marketing communications.

Broadcast Code. The UK Code of Broad cast Advertising (BCAP Code) applies to all
advertisements (including teleshopping, content on self-promotional television
channels, television text and interactive TV ads) and programme sponsorship credits
on radio and television services licensed by Ofcom.





https://www.asa.org.uk/codes-and-rulings/advertising-codes.html
https://www.asa.org.uk/codes-and-rulings/advertising-codes/non-broadcast-code.html
https://www.asa.org.uk/advice-and-resources/bespoke-copy-advice/copy-advice-information.html
https://www.asa.org.uk/advice-and-resources/resource-library/advice-online.html
https://www.asa.org.uk/codes-and-rulings/advertising-codes/broadcast-code.html
http://www.clearcast.co.uk/
http://www.radiocentre.org/clearance/
https://www.asa.org.uk/news/advertising-surgical-and-non-surgical-interventions-cutting-edge-advice.html#.V711HTb6ti4
https://www.cap.org.uk/News-reports/Media-Centre/2016/Insight-guide-to-prescription-only-medicines.aspx#.V711Jjb6ti4
https://www.asa.org.uk/news/botox-frequently-asked-questions-faqs.html



http://www.legislation.gov.uk/uksi/2012/1916/contents/made
https://www.gov.uk/government/publications/blue-guide-advertising-and-promoting-medicines






https://www.cap.org.uk/Advice-Training-on-the-rules/Advice-Online-Database/Medicines-Prescription-only-and-Disease-Awareness-Marketing.aspx#.Voq4WRWLS01
https://www.asa.org.uk/advice-online/cosmetic-interventions-social-responsibility.html
https://www.asa.org.uk/advice-online/cosmetic-interventions-social-responsibility.html







